ADVERTORIAL

Australian BioLife — on the edge of technology

Bringing your soil to life ... and
keeping it there!

BioLife in just a few years has accom-
plished its mission. It is on the edge of
technology for facilitating the produc-
tion of premium quality foods and fibre
through biological soil management.

BioLife is a leading manufacturer of
biological inputs and developer of bio-
logically focused fertility management
plans. Through laboratory and on farm
research they developed effective, safe
and easy to use liquid biological inocu-
lants to encourage the natural soil and
plant biological processes that restore
and maintain soil fertility.

They recently secured the purchase
of Envirotrend, leaders in the manufac-
ture of humate-based liquid fertilisers,
and as of September 1 assumed control
of Ausmin, a producer of granular min-
eral based fertilisers, including the
well-known Alroc products.

Marketing manager Mark McNamee
commented: “We can now offer farmers
the complete package, from agronomic
advice through to a comprehensive
range of products, both liquid and gran-
ular, using the latest technology.”

The motivation behind BiolLife's
products is providing real solutions.
Whereas conventional inputs are mostly
temporary solutions, BiolLife’s products
are designed to develop soil health for
sustainable yields and natural disease
resistance.

The different thing about BioLife is it
is not just focused on selling product —
rather the strategy is education. The
products are part of a management pro-
gram for the most effective application
to ensure excellent results.

As accredited Soil Foodweb advisors,
they can test, monitor and manage the
soil biology and develop the best man-
agement procedures to balance biology
for the desired crop.

Following their advice through to the
practical results in the field provides
their clients with real solutions. It has
also provided BioLife with valuable field
experience in product use and cultural
practice.

The BiolLife product range includes
liquid and solid fertilizers for various soil
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Lockyer Valley wombok grown using BioLife products.
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and crop types. These are designed to
help natural soil micro-organisms to
multiply and diversify, building the nat-
ural defences of the soil, optimising
nutrient balance as well as enhancing
compost and waste recycling processes.

The BioBrew liquid product range
builds biological diversity and balances
the soil and the plant. The BioBrew soil
inoculant range delivers high numbers
of beneficial biology and is registered
with BFA.

BioLife is continuing to research and

develop products. Sharing knowledge
with experts around the world on a
daily basis enables the company to
search out products that are achieving
results, so that when BioLife can’t pro-
vide the answer, they are in touch with
someone who can.

Trial programs on farms across
Australia leave farmers in a position to
embark on full biological programs with
BioLife.

"Our motto is Smart Farming, it’s
your choice,” Mark continued. “And we
really believe that. It is about education
and choice. Understanding the natural
processes is important.

“Equally important is having the best
product technology available when and
where required.

“That's what we are about at
Australian BioLife — providing the best
for our customers.”

For more information on Australian
BioLife call 1300 781 118 or email
< info@aussiebiolife.com.au > and
receive a free copy of their 12-page
Smart Farming, it’s your choice booklet.
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